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UX research leader with 10+ years shaping undefined concepts into product strategy across enterprise platforms and consumer experiences at Capital One, Meta, Johnson & Johnson, and JPMC. Equally comfortable with foundational qualitative research and hands-on quantitative work, including end-to-end surveys ranging from hundreds to tens of thousands of responses and analyses using significance testing, correlation, and factor analysis. Experienced balancing speed and rigor in ambiguous 0-to-1 environments, triangulating evidence, facilitating Design + Research sprints, and translating user needs into persuasive narratives for senior leaders. Also experienced in AI, both to speed up research as well as automating tasks and processes through skills, agents, and workflows.
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UX Skills
Domains:	Medical/Pharmaceutical	Finance			People/HR		Marketing
	Customer Research	Enterprise Research	
Research Types:	User Research		Design Research		Generative Research  	Evaluative Research  Behavioral Research	Attitudinal Research	Descriptive Research	Metrics and Analytics
Methods: 	Mixed Methods Research	Qualitative Research	Quantitative Research
Interviews		Focus Groups		Ethnography		Usability Testing Surveys  			A/B Testing		Behavioral Data
Platforms: 	Usertesting		Userlytics		Optimal Workshop		Qualtrics
	Figma
AI-literacy: 	Agentic AI		Gemini			Claude			ChatGPT
	0
Design:		UI Design		UX Design		Wireframes		Prototypes			Storyboards		Service Blueprints
Other Skills: 	Service Design		Design Thinking		User Journeys		Journey Mapping Digital Accessibility		Research Operations	People Management
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Experience
Design Research Lead (Senior Manager)	Jan 2025 – April 2026
Capital One – Credit Card Platforms, New York, NY

Owned strategic research and product discovery for a multi-product enterprise ecosystem, including research into user needs and when users would want or trust AI and automation to meet those needs. 
Projected $5-15M in annual savings by leading 0-to-1 qualitative and quantitative research for an Enterprise Data Health dashboard and defining executive metrics and governance frameworks.
Defined the 2026-27 research strategy and roadmap for data and decision-making platforms, partnering with senior leadership to prioritize high-impact opportunities and AI-enabled enhancements.
Achieved approximately 90% adoption of recommendations through executive communication and close partnership with Product and Technology while balancing company constraints.
Aligned roadmaps across three product verticals by synthesizing primary and secondary research into a unified strategy for enterprise platforms powering customer credit-card offers.
Expanded research adoption across three lines of business by establishing trusted Product and Technology partnerships, governing designer-led research, and improving the rigor and speed of decentralized studies.
Supported redesigned credit-card payment flows by managing two research contractors conducting usability and content testing on the consumer mobile platform across customer segments.





User Experience Research Lead (Contract)			May 2023 – December 2024
Johnson & Johnson - Global Corporate Affairs | New York, NY (Remote)
Led strategic research across patient, provider, and enterprise healthcare ecosystems, uncovering behavioral and operational opportunities that improved engagement, service delivery, and long-term outcomes.
Supported the successful launch of the new jnj.com consumer site through comprehensive testing of information architecture and user flows with key customer segments.
Established metrics benchmarks and strategy for three products that previously had no framework for measuring product success.
Established the company-wide WCAG 2.1 AA standard by co-founding the internal accessibility council and designing evaluation and remediation workflows for global consumer-facing experiences.
Expanded research capacity by mentoring Product partners and junior designers to conduct independent tactical research, preserving senior research focus for high-impact initiatives.

User Experience Research Lead	Oct 2019 - Jan 2023
Meta – People Analytics | New York, NY
Led mixed methods research to support service design across the HR/People function, providing quality and clarity to an analytics function, and partnering with product teams.
Established a 0-to-1 research program that provided strategic support for four previously unserved workstreams across a global workplace portfolio.
Improved manager and individual-contributor tools by identifying gaps in manager-IC relationships and two unmet needs that Product addressed with new features.
Built foundational research roadmaps that significantly increased generative-research capacity across a large portfolio of workplace tools.
Influenced Meta's post-COVID workplace strategy by leading a large-scale survey study assessing infrastructure needs for return-to-office and hybrid work.
  
Senior User Experience Researcher/Designer	Nov 2017 - Sep 2019
JP Morgan Chase — Asset Management | Jersey City, NJ
Led qualitative user research and service/experience design for multiple work streams related to portfolio management, investment vehicles, research, and trading within the Asset Management division.
Introduced research into the product-delivery lifecycle, expanding its use across foundational and evaluative phases of product development.
Established priorities and a product roadmap with senior leadership, balancing technology timelines across lines of business with core Product priorities.
Influenced workforce planning and headcount, reviewing resumes and helping grow the Design team from 3 to more than 10 designers across 5+ workstreams.
 
User Experience Researcher/Designer	Oct 2015 - Nov 2017
The Lathe / ghg (Grey Healthcare Group) | New York City, NY
Led UI-UX research across healthcare and pharmaceutical brands with patients, caregivers, and healthcare providers. Also led UI/UX design across several brands within the Bayer and Pfizer brand portfolios.

User Research Consultant	Jul 2015 - Sep 2015 
Fidelity Investments | Jersey City, NJ
Led research on both customer-facing and internal, employee-facing experiences, such as the fidelity.com site and the mobile app.
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Education
	PhD, Information Science, 2013
University of Michigan
	BS, Psychology, 2005
Carnegie Mellon University
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